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[guides calendar]

m Comprehensive resources with the most up-to-date information on the topic

m Compiled by performing arts’ foremost journalists: the MA editorial team

m Distributed to 45,000 +industry professionals, artists, music enthusiasts, educators and students

RELEASE DATE:
4 february

8 april

9 september

4 november

6 january

Sls

609-651-0874 / info@musicalamerica.com

(Includes distribution to MTNA members)

AD DEADLINE TOPIC
17 january COMPETITIONS
The Guide to Top Competitions
21 march FESTIVALS
The 2025 Guide
22 august MUSIC SCHOOLS
The 2025-26 Guide
17 october SUMMER CAMPS & INSTITUTES
The 2025 Guide
19 december TOP 30 PROFESSIONALS

“...thank you for continuing to
offer such a fantastic service to the
arts community.”

—Carl Jasieniecki

Marketing Director, Midwest Young Artists

Last Updated: January 2025
Note: All editorial is subject to change
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[reach your target audience]

How do readers receive Special Reports?

m PDF download sent FREE by email to 26,000+ emails on Musical America’s opt-in mailing list
| All articles and PDF available indefinitely on MusicalAmerica.com

W Special Reports library

m Social Media postings on Twitter, Facebook, LinkedIn

W Industry Association Partnerships

B Easy reading on mobile device or tablet

Who gets Guides?

m Musical America's powerful audience of performing arts industry executives: key decision-makers who are
your potential customers.

B Job Titles: Executive Director, Music Director, Artist Director, General Manager, Dean, President

m Working for: Orchestras, Opera Companies, Universities, Artist Managers, Performing Arts Series, Festivals,
Competitions, Record Labels, Publishers, Radio and Television stations

“wonderful...informative.... interesting to read....”
David Chesky, HDTracks

Musical America audience
Primary Business Activity*

Presenter 29%

Performing Artist 32%

Artist Manager 25%

Education 23%

Marketing & Public Relations 17%

609-651-0874 / info@musicalamerica.com [3]
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[rates]

ROADBLOCK:
$1700 1x
$1530 3x
$1445 5x

Includes:

® Full page with enhanced listing
and ad on page

H Logo

Advertisement Specifications:
6 3/8" (w) x 6 7/8” (h)

1/2 Page:
$1150 1x
$1035 3x
$977.50 5x

Advertisement Specifications:
6 3/8" (w) x 6 7/8” (h)

1/4 Page:
$600 1x
$540 3x
$510 5x

Advertisement Specifications:
6 3/8" (w) x 37/16" (h)

609-651-0874 / info@musicalamerica.com

INTERNATIONAL VIOLIN

COMPETITION OF

INDIANAPOLIS

Halled by musicans media, and cifcs a oneofthe Ifeme:al
words most importan competiions for aunching Vilin
acaree “Th Incianapolisquadrenial attracts ..
he greatestyoung talentin the world Forover llndanspcls

30 years,the compelition has searched the globe
forthe atest violin sensations to emerge on the.

concertscene.
MAIN OFFICE

te1320
Indianapolis,IN 46204 September 3-10, 2018: Preliminaries and Semi
UNITED STATES Finals
3176374574 Eugene and Marilyn GlickIndiana Hisory Center,
email website Indianapolis, IN
ELIGIBILITY FINALS (live rounds)
Applicants must be betvween the ages of 16 and September 12-15, 2018
29 during the competiton. Specificall,applicants  Hilbert Circle Theater, Indianapolis, IN

‘must be born after September 16,1988, and before

irsiicistied COMPETITION OPENTOTHE PUBLIC?

¥ Semitoas " Semitnas sueamed
ARTISTICOISCIPUNES.  Vioin ¥l ¥ Pl seamea
oeraLs PAST COMPETITION WINNERS

Tovelcovered? No 2014 InjooCho

Frequency Quadrennial 2010 CltaamiKang

Casnpizes Morethan $50000 2006 AugstinHadelch

hadonatprze Perimances 5002 Gamabis Kelemen

hdditonalprie Vanagement 1998 i ngoson

hditonalprie Recoring

Dy cha e aedo, sociLUNKS 7] ]

president of the jury
and artisic director

ysize 61010
‘Application deadiine February 28,2018

AMUSIALANERICA GUDETOTOP COMPETITIONS

musical America

I
wibe

The Tenth Quadrennial

August 31 - September 16, 2018

Jaime Laredo, Jury President
“The Indianapolis” celebrates

its tenth quadrennial compeition
in 2018 and proudly recognizes all

of its distinguished Laureates.
Deadline for application:
February 28, 2018
www.violin.org

MartinE e Ju-Ye

Leonidas Kavekos
Clara-Jumi Kang Marco Rizzi
Stefan Milenkovich Liviu Prunaru

Andrey Beranov ducith Ingolsson
eakio Kuusito SusiePark
Haoming X Ida Kavaion
SoovinKin PavelBerman
Mihaela Martin Chin Kim (.
Ye-Eun Choi Frank Huang
JiYoon Lee Juliette Kang

AlnaPor "8 And . Haveron
imone Lamsn 1 Yoojin Jang A ¥eés Cérdenes
Celeste G den Boyer An ick Roussin
Virginie Ro lliard Sergey hachatryan
yoko Tekezzs 3 Ji YoungLim | lichiko Kamiya
You

g Baok Vi 7 Chrler

muialanercacon - Feruary 017

THE THOMAS & EVON

COOPER
INTERNATIONAL
COMPETITION

Piano 2018 July 12-20

For ages 13-18
FIRST PRIZE: $20,000
$40,000 in total cash prizes

Finals with The CleV¥@land Orchestra
Broadcast live on WELV 104.9 FM

APPLICATION DEADLINE: APRIL 15
More information at www.oberlin.edu/cooper

Rota Yamazaki,
2016 Firs Prize

BERLIN [cLeveLand

ORCHESTRA

AMUSICALAMERICAGUIDETO 0P COMPETITIONS

THE LOTTE LENYA COMPETITION

Aunique international theater singing contest
that emphasizes wide-ranging repertoire and the
acting of songs and aias within a dramatic context

e competition ecognizes young singer/actors
whoare dramatically and musicaly convincing in
repertoir ranging from opera o contemporary
Broadway to the works of Kurt Weil.

MAIN OFFICE

ARTISTICDISCIPLINE  Voice,

DETAILS
Travel covered? Yes

Frequency Annual

Firstprize 51000010 550,000
Smallst prize Less than $5,000
Jury chairls) Not provided
Jurysize

7 East 20th Sreet, 3rd Floor

New York, NY 1

UNITED STATES

212:505-5240

email website

ELIGIBILITY

Open to singeractors of all nationalties, ages
2,

Tt05
January 22,2018
Application notes

The deadine to submit  video audition or the
preliminary round i January 22, 201
SEMIFINALS (Iive rounds)

March8:9, 2018, Manhattan School of Music, New
York NY

FINALS (live rounds)

‘April 14,2018, Kibourn Hall, Eastman School of
Music,Rochester, NY

COMPETITION OPENTO THE PUBLIC?

% Semifinals % Semifinals streamed
Finals  Finals stream;

socaLuNks [ I ]

muskalimeicacon « Feonary 018

musicalamerica

WORLOWIDE

NORTHERN LIGHTS
MUSIC FESTIVAL CONCERTO COMPETITION

THE NEW YORK

INTERNATIONAL PIANO COMPETITION
v A onis
et e o——
b e
The Foundation also presents acash avard toeach ~ DEALS i
of the contestants not receiving 2 major prize. F’ZL“ “WV“‘( s“ i

e NYIPC includes seminars, master classes, anc it aac g

T Additional prize Performances
UNITED STATES COMPETITION OPEN TO THE PUBLIC?
212-581-8380  Semifinals streamed
Email Website o Finals  Finals streamed
ELIGIBILITY SOCIALLINKS
Svensopanitsofsraorabtes opicans ] tlo}
et

AMUSICALAMERICA GUIDETOTOP COMPETTIONS

Two performances with the NLMF Orchestrain
Aurora and Hibbing, MN.

MAIN OFFICE

11 South 4th Street West

Aurora, MN 55705

UNITED STATES

2187802202

Email Website

ELIGIBILITY
Participants of the Northen Lights Music Festval

DETA
Travel covered? No

Frequency Annual

Cash prizes

Additonal prize Performances
Jury chais) Celine Leathead
Jury size Ttos
Application deadine June1,2016

FINALS (ive rounds)
July 3, 2016, Mesabi East High School, Aurora, MN

TOTHE PUBLIC?

ARTISTIC DISCIPLINES
Piano- Strings.

«
v Finals  Finalsstreamed

SOCIALUNKS [

FORTY-THIRD ANNU

FISCHOFF

NATIONAL CHAMBER
MUSIC COMPETITION

May 6-8, 2016
DeBartolo Performing Art
University of Notre Dame

Entry Deadline: March 1
www.fischoff.org

masialanercacon - Ferury 016
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[rate card provisions]

1. Advertising will be accepted on a first-come,
first-served basis.

2. All accounts are pre-paid unless otherwise noted on contract

and approved by Musical America Worldwide. Payment in
U.S. currency only. Funds must be drawn against a U.S. bank.
Cancellations must be received in writing one week
before publication date.

3. In the event of non-payment, the publisher shall have the right

to hold the advertiser and/or its agency jointly and separately
liable for such monies as are due and payable to the publisher.
Rendering a bill to the advertiser's advertising agency shall

not relieve the advertiser in the event of non-payment by the
agency. Payment by the advertiser to its advertising agency will
not constitute payment unless payment is actually

received by the publisher.

. The advertiser and its advertising agency shall be responsible,
jointly and severally, for all content of advertisements
(including text, illustrations, trademarks, and other material)
and shall defend, indemnify, and hold the publisher harmless
from and against loss, expense, or other liability, including the
publisher's actual attorney’s fee, resulting from any claims
or suits for libel, violation of rights of privacy, plagiarism,
copyright infringement, and any other claims that may arise
out of the publication of such advertisements.

For additional information on advertising, please contact us

via mail 14846 Gates Avenue, Magnolia Springs, AL 36555

via phone 609-651-0874 / via email info@musicalamerica.com

5.

6.

7.

8.

All advertising is subject to the publisher’s approval.
The publisher reserves the right to reject advertising
for any reason, including advertising that the
publisher deems inappropriate or incompatible

with the publication’s standards.

The publisher is not liable if, for any reason, it becomes
necessary to omit an advertisement.

The publisher’s liability for any error will not exceed the charge
for the advertisement in question.

The publisher reserves the right to place the word
“advertisement” with any copy that in the publisher’s opinion,
resembles editorial matter.

. No conditions (printed or otherwise) appearing on space

orders, billing instructions, or copy instructions that conflict
with the publisher’s stated policies will be
binding on the publisher.

10. The publisher is not liable for failure to perform or

a delay in performance caused by strikes, accidents, fires,
acts of God, or other contingencies beyond the
publisher’s control.



